
 

 

 

Building a Strong Brand  

 Conduct Internal Brand Audit 
 Develop Vision, Mission, Value Proposition 
 Identify Brand Essence 
 Create Positioning and Messaging Platform 
 Develop Corporate Identity and  

Visual Identity Systems 
 Build Brand Awareness and Recognition 

through MarCom Strategy 
 Design Integrated, External-Internal 

Campaign 
 Create Branded MarCom Web Site and 

Collateral 
 

 
 
 


